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​CIP Code: 50.0402​

​CIP Title: Commercial and Advertising Art​

​Planned Hours: 1320​

​CIP Description:​

​A program in the applied visual arts that prepares individuals to use artistic​
​techniques to effectively communicate ideas and information to business and​
​consumer audiences via illustrations and other forms of printed media. Includes​
​instruction in concept design, layout, paste-up and techniques such as engraving,​
​etching, silkscreen, lithography, offset, drawing and cartooning, painting, collage​
​and computer graphics.​

​Component Courses:​

​665 - Web Page Design (1.0 Credit)​

​In​ ​this​ ​course,​ ​students​ ​will​ ​gain​ ​a​ ​foundational​ ​knowledge​ ​of​ ​website​ ​creation​ ​and​ ​coding.​
​Students​​will​​be​​able​​to​​apply​​their​​knowledge​​for​​the​​planning,​​designing,​​and​​development​​of​
​their​ ​own​ ​websites​ ​over​ ​the​​course​​of​​the​​semester.​​By​​the​​end​​of​​this​​course,​​students​​will​​be​
​comfortable​ ​creating,​ ​coding,​ ​and​ ​posting​ ​basic​ ​HTML​ ​and​ ​CSS​ ​files​ ​to​ ​the​ ​Internet.​ ​Critical​
​thinking will be encouraged through class interactions, assignments, and projects.​

​836 - Digital Photography (120 hours) Ⓗ​

​This​​is​​an​​introductory​​course​​in​​digital​​photography.​​The​​focus​​of​​this​​class​​will​​be​​to​​teach​​the​
​basic​​use​​of​​a​​digital​​camera.​​Students​​will​​first​​learn​​photographic​​composition​​rules​​that​​help​
​photographers​​take​​better​​pictures.​​Students​​will​​learn​​to​​control​​the​​settings​​on​​their​​camera​​to​
​help​​them​​take​​better​​photos.​​The​​setting​​changes​​will​​also​​allow​​students​​to​​capture​​pictures​​in​
​various​ ​locations,​ ​times​ ​of​ ​the​ ​day,​ ​action​ ​shots,​ ​and​ ​in​ ​the​​photo​​studio​​.​​Students​​will​​learn​
​some basic photo editing skills using Photoshop.​
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​840 - Multi Media I (120 hours) Ⓗ​

​In​ ​this​ ​course,​ ​students​ ​will​ ​learn​ ​and​​apply​​the​​history​​and​​advancements​​of​​communication​
​technology,​​basic​​photography​​skills,​​and​​layout​​and​​design​​fundamentals​​while​​working​​with​
​Adobe​ ​Photoshop,​ ​InDesign,​ ​and​ ​Premiere​ ​to​ ​create​ ​and​ ​edit​ ​digital​ ​media.​ ​This​ ​course​ ​is​
​hands-on​ ​and​ ​requires​ ​creativity,​ ​attention​ ​to​ ​detail,​ ​and​​an​​interest​​in​​visual​​communication.​
​Students​​will​​learn​​to​​operate​​a​​digital​​camera,​​apply​​photographic​​composition​​techniques,​​and​
​capture​​quality​​images​​for​​a​​variety​​of​​purposes.​​Emphasis​​will​​be​​placed​​on​​visual​​storytelling,​
​photojournalism,​ ​and​ ​the​ ​use​ ​of​ ​media​ ​to​ ​communicate​ ​information​ ​to​ ​specific​ ​audiences.​ ​In​
​addition​ ​to​ ​photography,​ ​students​ ​will​​be​​introduced​​to​​video​​production​​concepts,​​including​
​camera​ ​operation,​ ​audio​ ​recording,​ ​basic​ ​editing,​ ​and​ ​learn​ ​the​ ​various​ ​roles​ ​involved​ ​in​
​planning,​ ​producing,​ ​and​ ​delivering​ ​video​ ​productions.​ ​Through​ ​collaborative​ ​projects,​
​students​​will​​gain​​experience​​working​​as​​members​​of​​a​​production​​team​​and​​may​​be​​required​​to​
​report​ ​to​ ​the​ ​classroom​ ​during​ ​homeroom​ ​on​ ​days​ ​that​ ​your​ ​team​ ​is​ ​producing​ ​the​ ​morning​
​announcements.​ ​The​ ​course​ ​culminates​ ​with​ ​the​ ​creation​ ​of​ ​a​ ​photo-narrative​ ​project​ ​that​
​demonstrates the ability to tell a story through images and design.​

​841 - Multi Media II (120 hours)​
​REQUIRED: SUCCESSFUL COMPLETION OF MULTIMEDIA I​

​In​​this​​course,​​students​​will​​expand​​upon​​the​​photography,​​design,​​and​​video​​production​​skills​
​developed​ ​in​ ​Multimedia​ ​I.​ ​Students​ ​will​ ​become​ ​active​ ​members​ ​of​ ​a​ ​collaborative​ ​media​
​production​ ​team,​ ​creating​ ​content​ ​that​ ​informs,​​educates,​​and​​engages​​an​​audience.​​Emphasis​
​will​ ​be​ ​placed​ ​on​ ​videography,​ ​journalism,​ ​interviewing​ ​techniques,​ ​and​ ​the​ ​development​ ​of​
​video​ ​segments​ ​from​ ​concept​ ​through​ ​final​ ​edit.​ ​Students​ ​will​ ​gather​ ​information,​ ​capture​
​photo​ ​and​ ​video​ ​content,​ ​and​ ​apply​ ​industry-standard​ ​production​ ​workflows​ ​using​ ​Adobe​
​Photoshop,​ ​InDesign,​ ​and​ ​Premiere.​ ​Students​​will​​continue​​to​​develop​​page​​layout​​and​​visual​
​communication​ ​skills​ ​while​ ​creating​ ​multimedia​ ​projects​ ​for​ ​a​ ​variety​ ​of​ ​purposes​ ​and​
​audiences.​ ​Students​ ​will​ ​be​ ​expected​ ​to​ ​photograph​ ​and​ ​document​ ​events​ ​both​ ​inside​ ​and​
​outside​ ​the​ ​school​ ​day​ ​as​​they​​build​​a​​professional​​portfolio​​of​​media​​work.​​Attention​​will​​be​
​focused​ ​on​ ​being​​sure​​all​​skills​​on​​the​​CAA​​task​​list​​have​​been​​acquired​​and​​that​​students​​are​
​prepared for the NOCTI exam.​

​842 - Multi Media III (120 hours)​
​REQUIRED: SUCCESSFUL COMPLETION OF MULTIMEDIA II AND GRAPHIC DESIGN I​
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​Multimedia​ ​III​ ​focuses​ ​on​ ​advanced​ ​content​ ​development,​ ​editing,​ ​and​ ​project​ ​leadership.​
​Students​ ​will​ ​plan,​ ​coordinate,​ ​and​ ​manage​ ​multimedia​ ​projects​ ​while​ ​ensuring​ ​that​
​information​​is​​communicated​​clearly​​and​​effectively​​through​​visual​​and​​digital​​media.​​Students​
​will​ ​refine​ ​their​ ​skills​ ​in​ ​video​ ​editing,​ ​graphic​ ​design,​ ​photography,​ ​and​ ​visual​ ​storytelling​
​while​​taking​​a​​greater​​role​​in​​directing​​productions​​and​​managing​​project​​workflows.​​Emphasis​
​will​ ​be​ ​placed​ ​on​ ​audience​ ​analysis,​ ​content​ ​organization,​ ​and​ ​the​ ​integration​ ​of​ ​graphics,​
​photography,​​video,​​and​​typography​​to​​create​​engaging​​media​​products.​​Students​​will​​continue​
​to​ ​build​ ​a​ ​professional​​portfolio​​while​​demonstrating​​increasing​​independence,​​creativity,​​and​
​technical​ ​proficiency.​ ​Attention​ ​will​ ​be​ ​focused​ ​on​ ​being​ ​sure​ ​all​ ​skills​ ​on​ ​the​ ​CAA​ ​task​ ​list​
​have been acquired and that students are prepared for the NOCTI exam.​

​843 - Multi-Media IV (120 hours)​

​REQUIRED: SUCCESSFUL COMPLETION OF MULTIMEDIA III​

​Multimedia​ ​IV​ ​emphasizes​ ​advanced​ ​multimedia​ ​production,​ ​creative​ ​problem-solving,​ ​and​
​professional-level​​project​​development.​​Students​​will​​apply​​advanced​​production​​techniques​​to​
​create​ ​professional-quality​ ​multimedia​ ​projects​ ​that​ ​integrate​ ​photography,​ ​videography,​
​graphic​ ​design,​ ​motion​ ​graphics,​ ​and​ ​digital​ ​storytelling.​ ​Students​ ​will​ ​utilize​ ​Adobe​
​Photoshop,​ ​InDesign,​ ​and​​Premiere​​as​​well​​as​​modeling​​software​​such​​as​ ​Adobe​​After​​Effects​
​and​​Cinema​​4D​​to​​create​​advanced​​visual​​effects,​​animations,​​motion​​graphics,​​and​​promotional​
​media.​ ​Emphasis​ ​will​ ​be​ ​placed​ ​on​ ​creative​ ​direction,​ ​project​ ​management,​ ​client-focused​
​design​ ​solutions,​ ​and​ ​producing​ ​work​ ​that​ ​meets​ ​professional​ ​standards.​ ​Students​ ​will​
​complete​ ​portfolio-quality​ ​projects​ ​that​ ​demonstrate​ ​mastery​ ​of​ ​multimedia​ ​production​
​techniques​ ​and​ ​effective​ ​visual​ ​communication.​ ​Attention​ ​will​ ​be​ ​focused​ ​on​ ​being​ ​sure​ ​all​
​skills​ ​on​ ​the​ ​CAA​ ​task​ ​list​ ​have​ ​been​​acquired​​and​​that​​students​​are​​prepared​​for​​the​​NOCTI​
​exam.​

​848 - Graphic Design I (120 hours) Ⓗ​
​REQUIRED: 3-RING BINDER FOR A PORTFOLIO AND FOR CURRENT​​WORK​

​Graphic​ ​Design​ ​1​ ​is​​an​​introduction​​to​​graphic​​design,​​its​​history,​​processes,​​and​​applications.​
​This​ ​project-based​ ​course​ ​serves​ ​as​ ​the​ ​foundation​ ​of​ ​the​ ​Commercial​ ​and​ ​Advertising​ ​Art​
​Program​ ​of​ ​Study.​ ​Students​ ​will​ ​explore​ ​some​ ​of​ ​the​ ​major​​types​​of​​printing:​​screen​​printing,​
​digital​ ​printing,​ ​and​ ​impactless​ ​printing,​ ​and​ ​the​ ​design​ ​requirements​ ​for​ ​each​ ​area​ ​while​
​applying​ ​the​ ​Engineering​ ​Design​ ​Process​ ​and​ ​basic​ ​industry​ ​standards.Students​ ​will​ ​also​ ​be​
​introduced​ ​to​ ​design​ ​as​ ​a​ ​form​ ​of​ ​visual​ ​communication​ ​for​​specific​​audiences​​and​​purposes.​
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​Students​​will​​begin​​developing​​a​​professional​​portfolio​​and​​be​​introduced​​to​​file​​management,​
​workflow practices, and basic use of Adobe Illustrator.​

​849 - Graphic Design II (120 hours)​
​REQUIRED: SUCCESSFUL COMPLETION OF GRAPHIC DESIGN I​

​In​​this​​course,​​students​​will​​add​​to​​their​​portfolio​​as​​they​​gain​​experience​​in​​the​​various​​areas​​of​
​graphic​​design.​​At​​this​​level,​​we​​will​​explore​​advanced​​printing​​techniques​​such​​as​​flexography,​
​offset​ ​lithography,​ ​hydrographic​ ​printing,​ ​and​ ​heat-applied​ ​vinyl.​ ​Students​ ​will​ ​also​ ​be​
​introduced​ ​to​ ​typography​ ​as​ ​a​ ​design​ ​element,​ ​color​ ​considerations,​ ​and​ ​begin​ ​developing​
​presentation​ ​skills​ ​through​ ​critiques​ ​and​ ​formal​ ​project​ ​presentations​ ​where​​they​​will​​explain​
​design​​decisions​​and​​refine​​their​​work​​based​​on​​feedback.​​Students​​will​​interpret​​design​​briefs​
​and​​create​​solutions​​for​​specific​​audiences,​​and​​begin​​integrating​​multiple​​Adobe​​programs​​into​
​cohesive​ ​projects.​ ​Industry​ ​standards​ ​and​ ​production​ ​workflows​ ​will​ ​continue​ ​to​ ​be​
​emphasized,​​along​​with​​presentation​​and​​critique​​of​​student​​work.​​Field​​experiences​​with​​local​
​printing​​facilities​​will​​further​​connect​​classroom​​learning​​to​​real-world​​applications.​​At​​the​​end​
​of​ ​this​ ​course,​ ​they​ ​will​ ​have​ ​the​ ​opportunity​ ​to​ ​take​ ​the​ ​Adobe​ ​Certification​ ​Exam​ ​in​
​Illustrator.​ ​Attention​ ​will​ ​be​ ​focused​ ​on​ ​being​ ​sure​ ​all​ ​skills​ ​on​ ​the​ ​CAA​ ​task​ ​list​ ​have​ ​been​
​acquired and that students are prepared for the NOCTI exam.​

​850 - Graphic Design III (120 hours)​
​REQUIRED: SUCCESSFUL COMPLETION OF GRAPHIC DESIGN II AND MULTIMEDIA I​

​Graphic​ ​Design​ ​3​ ​builds​ ​on​ ​prior​ ​course​ ​work​​with​​an​​emphasis​​on​​the​​integration​​of​​design,​
​illustration,​ ​typography,​ ​and​ ​production​ ​techniques​ ​to​ ​create​ ​more​ ​complex​ ​and​ ​intentional​
​visual​ ​communication.​ ​Students​ ​will​ ​be​ ​introduced​ ​to​ ​sketching​ ​and​​hand-drawing​​as​​part​​of​
​the​ ​course.​ ​We​ ​will​ ​focus​​on​​multi-color​​printing​​and​​build​​on​​their​​knowledge​​of​​printing​​by​
​working​ ​with​ ​spot​ ​colors,​ ​halftones,​ ​and​ ​duotones.​ ​Emphasis​ ​will​​be​​placed​​on​​branding​​and​
​identity​​design,​​with​​projects​​that​​combine​​typography,​​imagery,​​and​​layout​​to​​communicate​​a​
​unified​ ​message.​ ​Students​ ​will​ ​be​ ​expected​ ​to​ ​use​ ​multiple​ ​Adobe​ ​programs​ ​together​ ​within​
​single​ ​projects,​ ​demonstrating​ ​an​ ​understanding​ ​of​ ​professional​ ​workflows.​ ​Students​ ​will​
​present​ ​design​​concepts​​in​​a​​formal​​setting,​​participate​​in​​structured​​critiques,​​and​​revise​​their​
​work​ ​based​ ​on​ ​feedback.​ ​Portfolio​ ​development​ ​will​ ​continue​ ​with​ ​a​ ​focus​ ​on​ ​selecting​ ​and​
​refining​ ​high-quality​ ​pieces​ ​that​ ​demonstrate​ ​growth,​ ​creativity,​ ​and​​technical​​skill.​​Attention​
​will​ ​be​ ​focused​ ​on​ ​being​ ​sure​ ​all​ ​skills​ ​on​ ​the​ ​CAA​ ​task​ ​list​ ​have​ ​been​ ​acquired​ ​and​ ​that​
​students are prepared for the NOCTI exam.​
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​851 - Graphic Design IV (120 hours)​
​REQUIRED: SUCCESSFUL COMPLETION OF GRAPHIC DESIGN III​

​In​ ​this​ ​course​ ​students​ ​will​ ​be​ ​expected​ ​to​ ​work​ ​more​ ​independently​ ​to​ ​produce​
​professional-level​ ​design​ ​work​ ​for​ ​both​ ​print​ ​and​ ​digital​ ​media.​ ​Emphasis​ ​will​ ​be​ ​placed​ ​on​
​advanced​ ​production​ ​techniques,​ ​including​ ​4-color​ ​process​ ​printing,​ ​as​ ​well​ ​as​ ​specialty​
​methods​ ​such​ ​as​ ​foil​ ​stamping,​ ​sublimation​ ​printing,​ ​and​ ​large-format​ ​design.​ ​Students​ ​will​
​complete​ ​client-based​ ​or​ ​simulated​ ​real-world​ ​projects​ ​that​ ​require​ ​research,​ ​concept​
​development,​ ​design​ ​execution,​ ​revision,​ ​and​ ​final​ ​production.​ ​Projects​ ​will​ ​involve​ ​full​
​integration​ ​of​ ​the​ ​Adobe​ ​software​ ​and​ ​may​ ​include​ ​cross-media​ ​applications.​ ​A​ ​strong​
​emphasis​ ​will​ ​be​ ​placed​ ​on​ ​developing​ ​a​ ​professional​ ​portfolio​ ​that​ ​demonstrates​ ​mastery​ ​of​
​design​​principles,​​technical​​skills,​​and​​effective​​visual​​communication.​​Students​​will​​continue​​to​
​follow​​industry-standard​​workflows,​​prepare​​files​​for​​a​​variety​​of​​output​​methods,​​and​​present​
​their​ ​work​ ​in​ ​a​ ​professional​ ​manner.​ ​Students​ ​will​ ​also​ ​explore​ ​post-secondary​ ​opportunities​
​and​ ​careers​ ​in​ ​graphic​ ​design​ ​and​ ​related​ ​fields.​ ​Attention​ ​will​ ​be​ ​focused​ ​on​ ​being​ ​sure​ ​all​
​skills​ ​on​ ​the​ ​CAA​ ​task​ ​list​ ​have​ ​been​​acquired​​and​​that​​students​​are​​prepared​​for​​the​​NOCTI​
​exam.​
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​665 Web Page Design​ ​Associated Tasks​ ​120 Hours​

​Internet & Web Basics (How the web works, browsers,​
​files, URLs)​

​104, 504, 507, 509,​
​510, 511, 512, 907,​
​910​

​8 hours​

​HTML Page Structure (Tags, semantic structure,​
​content elements)​

​202, 504, 603​ ​12 hours​

​Nesting & Page Organization (Containers, structure,​
​valid HTML)​

​504, 510, 511, 603,​
​611​

​10 hours​

​CSS Selectors & Specificity (Classes, IDs, targeting,​
​cascade)​

​603​ ​12 hours​

​Box Model & Visual Design (Spacing, color,​
​typography, contrast)​

​401, 402, 602, 603,​
​611, 703, 704​

​12 hours​

​Layout & Navigation (Multi-page sites, menus,​
​consistency)​

​509, 603​ ​14 hours​

​Design Review & Dev Tools (Debugging, accessibility,​
​performance)​

​202, 603​ ​10 hours​

​Intro to JavaScript (Variables, functions, events, DOM​
​basics)​

​202, 512, 603, 611​ ​12 hours​

​Forms & Validation (User input, feedback, basic​
​validation)​

​512, 603​ ​10 hours​

​Final Web Project & Presentation (Full site build +​
​presentation)​

​512, 603, 901, 907,​
​908​

​20 hours​

​836 - Digital Photography​ ​Associated Tasks​ ​120 Hours​

​Tools / Equipment 10​ ​201, 202, 509, 801,​
​907​

​13 hours​

​Camera Use 15​ ​202, 509, 510, 511,​
​801​

​20 hours​

​History of Photography 2​ ​101, 907, 908​ ​4 hours​

​Rules of Composition 20​ ​611, 802, 804​ ​26 hours​
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​Photo Editing 23​ ​401, 402, 503, 507,​
​508, 510, 511, 609,​
​704, 804​

​30 hours​

​Studio Lighting / Exposure 15​ ​401, 802, 803, 804,​
​806​

​20 hours​

​Matting 5​ ​202, 205, 609, 611​ ​7 hours​

​840 - Multi Media I​ ​Associated Tasks​ ​120 Hours​

​Intro to Multi Media/History​ ​101, 104, 510, 511,​
​601, 607, 609, 704,​
​805, 906, 908​

​5 hours​

​Elements & Principles of Design​ ​602​ ​10 hours​

​InDesign Basics​ ​502, 503, 510, 511,​
​602, 603, 604, 608,​
​609,​

​10 hours​

​Intro to Journalism​ ​104, 907​ ​15 hours​

​Intro to Photography​ ​509, 510, 511, 609,​
​801, 802, 804, 805,​

​15 hours​

​Intro to Photoshop​ ​502, 507, 509, 510,​
​511, 609,​

​20 hours​

​Photojournalism​ ​502, 507, 509, 510,​
​511, 609, 801, 802,​
​804, 805,​

​15 hours​

​AI in Photography​ ​907, 910​ ​5 hours​

​Intro to Lighting and Camera Modes​ ​202, 801, 803, 804,​
​806,​

​10 hours​

​Final Project​ ​901, 908​ ​15 hours​
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​841 - Multi Media II​ ​Associated Tasks​ ​120 Hours​

​Review​ ​15 hours​

​Intro to Videography​ ​202, 509, 510, 511,​
​609, 803,​

​25 hours​

​Journalism (Basic)​ ​104, 907​ ​25 hours​

​Photography​ ​509, 510, 511, 609,​
​801, 802, 804, 805​

​30 hours​

​Final Project​ ​901, 908​ ​25 hours​

​842 - Multi Media III​ ​Associated Tasks​ ​120 Hours​

​Review​ ​15 hours​

​Videography (Intermediate)​ ​202, 509, 510, 511,​
​609, 803,​

​20 hours​

​Journalism (Intermediate)​ ​104, 907​ ​20 hours​

​Course Level Independent Projects​ ​101, 504, 509, 508,​
​510, 602, 603, 608​
​609, 703, 704, 801,​
​803, 806, 908​

​40 hours​

​Final Project​ ​901, 908​ ​25 hours​

​843 - Multi-Media IV​ ​Associated Tasks​ ​120 Hours​

​Review​ ​15 hours​

​Videography (Advanced)​ ​202, 509, 510, 511,​
​609, 803,​

​20 hours​

​Journalism (Advanced)​ ​104, 907​ ​20 hours​

​Course Level Independent Projects​ ​101, 504, 509, 508,​ ​40 hours​
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​510, 602, 603, 608​
​609, 703, 704, 801,​
​803, 806, 908​

​Final Project​ ​901, 908​ ​25 hours​

​848 - Graphic Design I​ ​Associated Tasks​ ​120 Hours​

​Intro to Graphic Design​ ​101, 303, 305, 401,​
​402, 505,​

​5 hours​

​Adobe Illustrator Basics​ ​401, 402, 505​ ​15 hours​

​Elements & Principles of Design​ ​303, 305,​ ​5 hours​

​Vinyl​ ​104, 303, 305, 501,​
​505,​

​15 hours​

​Promotional​ ​104, 303, 305, 401,​
​402, 501, 505,​

​15 hours​

​Safety​ ​201, 202, 203, 204,​
​205, 206​

​5 hours​

​Screen Printing​ ​104, 303, 305, 501,​
​505,​

​15 hours​

​Flexography​ ​201, 203, 204, 603,​
​604, 607, 609,​

​15 hours​

​Offset Lithography​ ​201, 203, 204, 603,​
​604, 607, 609,​

​15 hours​

​Final: Portfolio​ ​901, 908​ ​15 hours​

​849 - Graphic Design II​ ​Associated Tasks​ ​120 Hours​

​Review & Practice​ ​5 hours​

​Hydrographics​ ​201, 203, 204, 603,​ ​10 hours​
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​607,​

​Gravure/Intaglio​ ​201, 203, 204, 603,​
​604, 607, 609​

​13 hours​

​Intro to InDesign​ ​201, 202, 503, 510,​
​511, 608, 703,​

​12 hours​

​Flexography & Offset Lithography (Intermediate)​ ​201, 203, 204, 603,​
​604, 607, 609,​

​10 hours​

​Adobe Illustrator (Intermediate)​ ​201, 202, 401, 505,​
​510, 511, 610,​

​10 hours​

​Screen Printing (Intermediate)​ ​201, 203, 204, 401​
​603, 604, 607, 609,​
​610,​

​10 hours​

​Intro to Technical Illustration​ ​201, 301, 302, 303,​
​304, 305,​

​5 hours​

​Typography​ ​701, 702​ ​5 hours​

​Color Theory​ ​403​ ​5 hours​

​3D Package Design​ ​402, 506, 602, 603,​
​604, 606, 609, 611,​
​704,​

​20 hours​

​Final: Printing Process Presentation​ ​602, 604, 607, 902​ ​15 hours​

​850 - Graphic Design III​ ​Associated Tasks​ ​120 Hours​

​Review & Practice​ ​5 hours​

​Technical Illustration​ ​201, 301, 302, 303,​
​304, 305, 306, 307,​
​401​

​10 hours​

​Adobe Illustrator (Advanced) Halftones​ ​201, 202, 401, 506,​
​510, 511, 610,​

​10 hours​

​Product Photography/Intro to Photoshop​ ​202, 502, 507, 509,​
​510, 511, 609, 801,​
​802, 804, 805,​

​15 hours​
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​Logo Development​ ​201, 301, 302, 303,​
​305, 306, 307, 401,​
​402, 501, 506, 509,​
​510, 511, 603,​
​604,605, 704, 909​

​20 hours​

​Course Level Independent Projects​ ​201, 202, 204, 603,​
​604, 608, 609, 610,​
​611,​

​35 hours​

​Final: Marketing Montage​ ​201, 202, 204, 504,​
​506, 507, 510, 511,​
​602, 607, 608, 609,​
​611, 902, 908​

​25 hours​

​851 - Graphic Design IV​ ​Associated Tasks​ ​120 Hours​

​Review & Practice​ ​5 hours​

​Technical Illustration​ ​201, 301, 302, 303,​
​304, 305, 306, 307,​
​401​

​10 hours​

​Typography (Advanced)​ ​701, 702, 703, 704​ ​10 hours​

​Logo Research & Design​ ​201, 301, 302, 303,​
​305, 306, 307, 401,​
​402, 501, 506, 509,​
​510, 511, 603, 604,​
​605, 704, 909​

​10 hours​

​Adobe Illustrator (Advanced)​ ​201, 202, 401, 506,​
​510, 511, 610,​

​10 hours​

​Interactive Package Design​ ​402, 506, 602, 603,​
​604, 606, 609, 611,​
​704,​

​20 hours​

​CMYK Printing​ ​402, 403​ ​10 hours​

​Course Level Independent Projects​ ​201, 202, 204, 603,​
​604, 608, 609, 610,​
​611,​

​35 hours​
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​NOCTI Prep​ ​10 hours​
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